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Communications	  6910B:	  Media	  
Convergence	  

Hawaii	  Pacific	  University,	  Spring	  2011	  

Thursdays	  5:15-‐8:10	  p.m.,	  MP	  328	  

	  
Dr. John Heckathorn 
jheckathorn@hpu.edu 
210B FS Building, 1166 Fort Street Mall 
808-544-0821 (office), 808-927-5583 (cell) 
Office Hours: MW 3-4:30 p.m., F 3-5 p.m., 
or by appointment  
 

Class	  Blog: http://2011fallcom6910b.wordpress.com 
Class	  Facebook	  Page:	  http://www.facebook.com/pages/Com-6910b-Fall-
2011/113798508723781 

	  

Course	  Description	  
Convergence is the word often given to the increasingly rapid melding of all media—
words, music, images, video—into a single electronic stream.  From the standpoint of 
existing media operations, this change looks like convergence. News operations now do 
web, video social media and print simultaneously.  
 
Viewed another way, however, it looks like a media explosion, because it puts the means 
of production into thousands of hands that formerly had no access to mass media. 
 
This course will offer background on the changing media landscape, including a historic 
look, because this is not the first, nor perhaps even the largest, technological change in 
media production.  Then it will go on to become a practicum in creating converged 
media, because the tools of media production are now available to anyone.  The course 
will supplemented by guest speakers who are working in this fast developing field. 
 
In plain English, every technological change creates more readers and writers--though in 
this case, photography, video and sound are also part of the mix.  We're going to look at 
the history, briefly, and then do as much media creation as possible. 
 
I expect the class will move forward as an electronic cloud as well as a classroom 
experience.  We will have a central class blog and a linked group of student blogs.  Plus 
a Facebook page, a Twitter feed and whatever else works.  We will learn mainly by 
doing. 
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Syllabus	  
This is, of course, subject to change. 
 
09/08:  Introduction/Convergence/Creating blogs/Preferred communication styles 
 
09/15:  Communications styles/History of Media and its Cultural Dimensions 

Project No. 1 due: Establish blog, post on personal communication styles 
 
09/22:  History of Media and its Cultural Dimensions, Part II 

Project No. 2 due: Web post on the most interesting thing you learned on your 
own this week about media, about the history of media, or about the cultural 
effects of media change. 

 
09/29: Guest Speaker, Web and Branding/Writing for the Web/Web 3.0 

Project No. 3 due: What is Web 3.0? 
 

10/06: Midterm 
 
10/13: Guest Speaker, Social Media 

Project No. 4 due: Write a professional sounding and looking web post on the 
subject of your choice 

 
10/20: Social media/Email newsletters 

Project No. 5 due: Social media project 
 
10/27: Guest speaker, podcasts 

Project No. 6 due: Email newsletter 
 
11/03: Podcast showcase/Introduction to Video 

Project No. 7 due: Find a highly effective Web video and write a post analyzing 
why it works 

 
11/10: Guest speaker, shooting effective web video 
 
11/17: Video showcase/Introduction to Final Project 

Project No. 8 due: Create a web video 
 
11/24: Thanksgiving 
 
12/01:	  	  Team	  meetings,	  consultations	  final	  project,	  course	  evaluations	  

Final project prospectus due 11/30 
 
12/08: Presentation	  of	  Final	  Projects	  
 

Suggested	  course	  reading	  and	  materials:	  	  
There will be required reading on the class blog each student’s blog, the web and pdfs. 
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In addition, you will need: 
 

• Access to a computer and broadband access. 
• The ability to record digital sound. (Most computers, some cell phones can record 

direct to MP3 files.  You could, alternatively, buy a digital voice recorder for as 
little as $30.)  Plus you will probably need audio editing software like Audacity 
(free). 

• The ability to shoot digital video plus some free video editing software. Many 
cellphones and inexpensive digital point-and-shoot cameras can shoot video.   

• You should also be able to shoot still photography, but almost everyone can, no 
problem.   

• A certain resourcefulness and willingness to explore new frontiers. 
• A willingness to regularly update a personal blog focused on the course. 

 
 

Some	  suggested	  supplemental	  reading	  
Baron, Dennis: A Better Pencil: Readers, Writers, and the Digital Revolution. (Oxford 
University Press)  Available on Amazon.com, including a Kindle edition. 
 
Jenkins, Henry. Convergence Culture: Where Old and New Media Collide. (Oxford 
University Press)  Available on Amazon.com, including a Kindle edition. 
 
AP Stylebook 2010 Edition 
 

Course	  Requirements	  
It is expected that all students will make every possible effort to be present for each class, 
not only do assigned reading, but also discover readings for the rest of the class. 
 
It is expected that all students keep a weekly blog, on which they post their discoveries 
and also their assignments.  Since this is a course in media, we will observe deadlines.  In 
other words, we will do assignments on time all the time. 
 
Grading	  policy (subject to revision if reality intrudes) 
 
There will be 13 grades: 8 blog posts and media projects, an in-class midterm, a team 
project and class/online participation.  The last two count double. There may also be 
some additional in-class work and student presentations, which can only be made up with 
a doctor’s note, at the discretion of the instructor. 
 
Projects will be graded on a conventional 10 point scale, with 100-90 being an A, 89-80 
being a B, and so forth.  The final grade will be an average of the 13 grades. 
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Sine this is a graduate class, however, it is expected that no one will sign up for it without 
the intention of doing excellent work.  The key to excellent work is deciding where you 
want to go with your life and what you need to learn to get there. 
 

Learning	  Outcomes	  
This course reflects the program objectives for journalism, multimedia and strategic 
communication: 
 
• Students will acquire knowledge of the technological development and history of 
media, especially emerging online media.  
 
• Students will write clearly, concisely, correctly, and in an appropriate style for print, 
broadcast, and online media. 
 
• Students will gain dynamic, effective, and persuasive communication skills in creating 
messages exclusively for computer and emerging technologies.  
 
• Students will demonstrate an understanding of the skill of communicating to mass 
audiences through media.   
 
• Students will increase knowledge of strategic online messaging, including public 
relations and other promotional communication strategies though emerging media. 
 
• Students will build a foundation for lifelong learning and advanced education in 
communicating through new media. 
 
• Students will increase their knowledge and develop skills required for entry-level 
positions in the emerging world of online communication and social networking. 
 
• Students will develop an understanding of the influence of online and electronic media 
plus the ethical and legal responsibilities of media practitioners. 
 

Instructor	  
 
• Ph.D. from the University of Pennsylvania, taught at UH-Manoa from 1976-1985, 
began teaching at HPU in 2010. 
 
Between 1985 and 2011, a career mainly in magazines, but also web, TV, radio and 
newspapers. Some highlights: 
 
• Editor of both HONOLULU Magazine and HAWAII Magazine.   
• A column, What the Heck, in the Sunday Star-Bulletin from 2005-2009. 
• Radio for about 10 years in various capacities, including a daily show, Heckathorn’s 
Hot Plate, on KKEA. 
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• Director of new media for PacificBasin Communications, creating five web sites and 
several email newsletters. 
• A six-episode TV series on KGMB, Biting Commentary with John Heckathorn 
 
 


